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MOPEAD presents an interim analysis of its online recruitment strategy at AAIC 

2019 

 
 

Cambridge Cognition attended the Alzheimer’s Association International Conference this month in Los 

Angeles (USA) and presented a poster showing an interim analysis of the online screening as a 

recruitment strategy if the Models of Patient Engagement in Alzheimer’s disease (MOPEAD) project. 

The online citizen platform invited members of the general public to participate in the project with the 

agreement that their data would be collected and analysed for the purposes of scientific research. In 

return the participants would receive the possibility of further health assessment. 

Online marketing techniques included the use of ‘AdWords’ (to direct members of the public to the AD 

citizen science landing pages). Besides receiving information about the project, they were given the 

opportunity to complete web-based cognitive assessment. Performance on both PAL and SWM 

CANTAB tests (adjusted for age, gender and education) was used as criteria for referral for further 

diagnostic evaluation along with lack of previous diagnosis of cognitive impairment and being between 

65-85 years of age. 

This web-based model was rolled out across five countries (Germany, Netherlands, Slovenia, Spain and 

Sweden) with adaptations of the marketing strategy to suit each country. The aim was to pre-screen at 

least 100 individuals in each country with a fixed number of participants referred to standardised 

diagnostic evaluation. 

The interim results show that the on-line patient engagement strategy delivered on key core project 

elements : 2097 participants were screened with a high completion rate showing that 73% of subjects 

completed both CANTAB tests ; the target population of participants aged 65-85 was reached ; age-

related changes in episodic memory and working memory performance were as expected for the 

population.  

At country level, differential rates of recruitment were observed: Slovenia recruited the majority of 

subjects, over the shortest time period and exceeded recruitment target. Recruitment was slower in 

Germany than all other countries.  Despite the difference in recruitment rates, in both Germany and 

Slovenia, a similar proportion of participants screened positive. On average, 35% of participants 

completing both CANTAB tests met the criteria for further diagnostic evaluation. Differences in rates of 

participants meeting the criteria for further diagnostic evaluation was also observed by country. These 

differences between countries may reflect the localised communication and dissemination strategy. 

It can already be concluded that older adults are willing and able to engage in self-guided web-based 

assessments. SWM and PAL detected deficits in working and episodic memory in the older population 

that was tested. The feasibility and sensitivity by web-based testing is encouraging. 

The MOPEAD investigators will next perform evaluation and comparison of strategies for screening 

effectiveness and cost-effectiveness. 

Link to the poster : https://docs.wixstatic.com/ugd/e8882a_556daa9f143240f0b74566537229d2ab.pdf 

About MOPEAD 

MOPEAD is a 33-month project funded by the Innovative Medicines Initiative (IMI) that aims to deliver a 

step-change in Alzheimer’s disease (AD) patient engagement strategies and a paradigm shift from late-

stage diagnosis to early-stage diagnosis.  

https://docs.wixstatic.com/ugd/e8882a_556daa9f143240f0b74566537229d2ab.pdf


This project has received funding   from   the Innovative Medicines Initiative 2 Joint Undertaking under grant agreement No 

115975. This Joint Undertaking receives support from the European Union’s Horizon 2020 research and innovation 

programme and members of the European Federation of Pharmaceutical Industries and Associations. 

 MOPEAD Project Press Release  
22 July 2019  

 

  

Four patient engagement strategies (citizens science, ‘Open House ‘ (memory clinic), primary and 

tertiary care) are being tested in five clinical sites in Germany, Slovenia, Spain, Sweden and the 

Netherlands. The strategies will be compared and contrasted to identify ways to improve the early 

detection and diagnosis of AD. The findings will enable models of patient access to be established and 

used in the broader AD community.  

MOPEAD partners are Fundació ACE Institut Català de Neurociències Aplicades, Eli Lilly and Company 

Ltd, ASDM Consulting, AstraZeneca AB, European Institute of Women’s Health, GMV Soluciones 

Globales Internet S.A.U., Karolinska Institutet, Modus Research and Innovation Ltd, Spomincica—

Alzheimer Slovenia, University Hospital of Cologne, University Medical Centre Ljubljana, Fundacio 

Hospital Universitari Vall D’Hebron—Institut de Recerca, Stichting VUmc, Alzheimer Europe. 

Why MOPEAD ?  

MOPEAD will contribute to the imperative to find interventions to halt AD. Dementia affects over 35 

million people globally, a figure set to rise to over 115 million by 2050 due to the ageing of the 

population. AD puts a huge and growing burden on health and social systems, and the families and 

carers of those affected. Despite decades of research, there is still no treatment nor cure for the 

disease. It is therefore crucial to develop new interventions that will help identify hidden cases of AD.  

MOPEAD will do this through evaluating four patient engagement strategies and providing new insights 

for therapeutic interventions in clearly identified populations.  

MOPEAD will respond to the urgency of finding interventions to halt AD by stimulating a faster 

recruitment of patients into clinical trials.  

  

www.mopead.eu  

@MopeadEU 

 
Disclaimer 

This communication reflects the author's view and that neither IMI nor the European Union, EFPIA, or 

any Associated Partners are responsible for any use that may be made of the information contained 

therein. 

Notes to Editors 

Cambridge Cognition 

Cambridge Cognition is a leading neuroscience technology company optimising the assessment of 
cognition for better brain health research with scientifically validated digital health solutions. Originally 
developed at the University of Cambridge, the Cambridge Neuropsychological Test Automated Battery 
(CANTAB) includes highly sensitive, precise and objective measures of cognitive function, correlated to 
neural networks. 

The incorporation of this technology in MOPEAD is one of the projects key pillars of innovation, and has 
shown the massive potential in using technology to engage a large number of individuals in their 
memory health. 

 
About Innovative Medicines Initiative 
The Innovative Medicines Initiative (IMI) is working to improve health by speeding up the development 
of, and patient access to, the next generation of medicines, particularly in areas where there is an 

http://www.mopead.eu/
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unmet medical or social need. It does this by facilitating collaboration between the key players 
involved in healthcare research, including universities, pharmaceutical companies, other companies 
active in healthcare research, small and medium-sized enterprises (SMEs), patient organisations, and 
medicines regulators. This approach has proven highly successful, and IMI projects are delivering 
exciting results that are helping to advance the development of urgently- needed new treatments in 
diverse areas. 
 
IMI is a partnership between the European Union and the European pharmaceutical industry, 
represented by the European Federation of Pharmaceutical Industries and Associations (EFPIA). 
Through the IMI 2 programme, IMI has a budget of €3.3 billion for the period 2014-2024. Half of this 
comes from the EU’s research and innovation programme, Horizon 2020. The other half comes from 
large companies, mostly from the pharmaceutical sector; these do not receive any EU funding, but 
contribute to the projects ‘in kind’, for example by donating their researchers’ time or providing access to 
research facilities or resources. 
 
www.imi.europa.eu 

http://www.imi.europa.eu/

